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During' Jantiary-F^bruary ^19 7 survey was conducted 

to investigate reactions to Gn-alrVfund raising by public radio 
and pubXic televisiofi statdonss and, for public radio ^ to ^ 
datermlris levels of awareness and listening and reactions to 
■programming.- With respect to public television the study was 
virtually identioal in procedures to studies perfornied aind re^ 
ported in 1976 , and ig?? ^ and' it provides a .measure of changes 
in pubtiG reaction over the years. The portion of the study 
relating to ^pubiio radio was introduGed in 1978. 

A desciription of 'the 1978 survey and an analysis of the result^s 
'^have pifen organised into four reports.^ each concentrating on 
ona ^ypect pf the study 5:4s fo 



a* , /Public Eadio Awareness^ Listenings 
and Programming - 



%. Public Radio On-Air Fund, Raising 
3, PTV Sn-^Air Fund Raising , 
^. / Methodology 



I 



■ All four .reports are available sfrom ;^ the Corparation for Public 
■ ' Broadcasting I which oomiiissloned the, study* The study was per-- 
.formed by Statistical Reseapch^ Inc of Westf ield ^ New Jersey, 

- ^Because the investigation is based . on a survey among a sample ^ 
of parsons 5 rather than ^among ell persons 5 the data are ^subject 

^. tp sampling errors, Mor^eover^ survey results are obtairied 
'"^^^ ■ through particular procedures . which are subject to nonsamplin 
errors; that ' may be associated with 'the ^ type^ of sa-inple selecte 
the use of talephone households ^ the fact that not all design 
. ./sample members cooparateH 3 the questions that were asked? and 
forth. Therefore 3 in interpreting these dat^'5 the user should 
give full consideration to tjie methods use^ to compile them, 

- , Each' of the^ f irfet'three reports lifted above contains a brief 

methodological app^ndi3<. The reader is also ehcouraged to^re- 
view the mora, comprehensive report devoted to methodology. 
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rNrRODUCTIQN 



This. report is one of four-^esbribing a nationwide study of 
(1) awareness of . and listening; to public .radio ^ as well as .\ 
reactions to on-air fund raising arid to progranuning on public 
radio 3 and (23 reactions to' pji-air fund raising by public 
television stations. ' ' i i ■ 



Purp 



ose 



TJie' specific tdplds covered: were 
y - . ^ For public radidg'^i :^ ^ / 



: The level of awareness among the ^dult 
populationy as\of early 1978 , / / ■ - = 

" The level ;of /listening i ' 

Reasoi^s- for* listening and reactions to , , 
progrirwniiig, / \. ' ■ ■ 

. . ReactlDns to on--alr fund raising, - . ^- r 

* ' ■. ^ 

^ For public ^television 5, react^on^s to, on-air fund ' ■ 
raising , ^ . - ^ ■ 

The public television portion of this survey repeated a siniilar 
affort conducted In the twq previous years. The, first two sur- 
veys were intended to track PTV awareness ^ viewing 5 and raactions 
to prograjming 5 as well as on-^alr fund raising. ^The 197 8 study 
focus was Vconfined to' fund raising. Howeverj in order to keep 
^virtually constant the environment in which the. fund raising 
questions were asked, only slight modifications of..,^e question- 
naire were introduced in the current study. This 19^'S"^report 
therefore includes comparisons with former year's. The fir^ee , 



^^The 19 7 7 study is=' reported in Public Television Survey^ 
J anuary= February 197 7 ^ Corporation for PubTic Broadcast ing'^ 
Hay 1977.. That report is in four voluines: Report 1 - Awareness 
and Viewing^ Report. 2 - On-Air Fund-Raisings Report 3 - 'ProgramC 
ming/ Report - Hethodology. 



V 



y^udies^ were^iijned'to precede Festivals 77^/ 'ana' ^78^5 i^-- ./ 

spectivelyj to^ofctaln a reading indepehflent of the 'Immediate 
effects of the ^niaj or national promoflonal. 'effort rof the piillld 
television year* . " - . ■ ^ 

The public radio portion of' the survey was designed ^to provide 
benchmarlc data against whlC'H^^^B^track trends In kwareness ^ - 
listening'l and in reactions^ to on^ir pledge ' campaiOTiS g over time 
On-air fund appeals have thus far n©t been used ex^jtenpively by 
public radio, statioiis 5 and the timing of^ the survey perniltted 
a reading of public = resportse. prior to an expected sighiflcant 
gpow'th in .'appld^atlon of the technique. ^ 

p£Ocgdjire^ * -'^^ > 

Interviev/s wepe conduGted vjith 1067 adults 18 years of age or^ 
older j- ran damly selected . from among all adults living in tele- 
.phone households in ' the continental; United States, ' In order, 
to include both listed and unlisted telephone households in 
their proper proportion y a ■randoin-digit di^l sample was iised. 

- ' - .its _ - 

Appendix A provides a brief description of sainplLng procedures 5 
interviewer training- and = supervision 3 and variability of survey 
results, ^ These issues are reviewBd in .=more detail in the fourth 
report of this serlas 5 . on Methodology * " ^ * ^ . . ^ 

Appendix B contains a fcopy.of the questionnaire,' It- deviated ' : 
in iipiinor respedts from the 1977 versioni Thfese differences are 
suntmarlsed in Report 4 - Methodology/ ' '■ 

The data which Wera^ collected have been tabulated ■ for Jnany sub- 
group's of the population: viewers= and; nohviewers of public! 
television 3 listeners and nonlisteners to public radioj persons ^ 
aware or unaware of PTV and. of public radlop thoBe who have 
seen or heard on^alr appeals and.those who have, not^ people who = 
report donations to FTV and those ^ho do not 3 etc* Not all of 
the tabulatipns are^ reported in this volume^ but the^ coinplete 
tabulations"*are available at the Corporation for Public Broad- 
casting* ^ , , . ; ■ . 



4 



1% 



■f 2 



HISHLISHTS. Of FINDINgI ■ 



Woltowing ax^a ' 'higktights fram this' naivmial surv'&y \^ Tfumse rm- 
BuitB aTe disauss&d .ift moPB d&iail and ^0 Soauw0nt&d in £}w 
^^^d&tailBd FindingB ^^.' seoiion of this r&pori. _ ' > 



.... ■ ^ ■ ■ ■ - ^ ■ 
In terms ^of their esiposwe to public radios the adult population 
of . telaphone households in the continental United States jriay be 
classlMed Into subgroups on^ the bases of awareness of public 
radio; and listening to public radio as follows: - ^ 

Awareness of National Ipublic Radio " , ^ . , / , ^ 

21' percent report having heard: of Natiojial Public 

Radio, ^ ' / . 

: ■ • * - . . . ' ' ' ^ . " - 

^ - 79 percent indicate no recognition . of NPB* 

Amdng persons ^are of. their public radlQ station 
29 percent ^©Kpress recognition of National Public 
Radio , ' ' ' • ' . . 



Awarer^ess of a Public -Radio Station 

27 percent are aware of ^a public radio station^^^in 
their area. rhls. group includes: 

2,6 percent ^ho cans unaided 3 identify a 
public radio station* s call letters and/or 
frequfinc^, ' ' 

24,6 percerit who indicate recognition of a 
. ' public radio station's call letters, 

,73 percent exhibit no awareness of a p^ibltc ra^io 
f station or have ^no such station .available, to them, 



. "Listening /to Pi4fij.j.g^^^4A>g " 

- 15 p^pQan% 'pV%x^'list%ning^ to pubiic^radi^ 
^ This suS|raU6 is coi^^os^d ss . follows : ^ ^ » 

S p0yo%n* lisfiriiiig in th&'past week, • ^ 

. 10 pet^^^nt >^ho *i^ap^rt lls^teftirig aver but not^ 

^ 4^on^, p^^kQfxs ^^^m^ of 'th^fr public r.adio V - 
• ^ stA-fci^h^^Se p0t*O^nt state, they have llstehad ^ 

tc^ ^ . ^^r^Qejit that theS^ have UstenedV 
in tM p^st ^©%k> \ ' . ' ^ ^ ... ' 

- 85 percsht hA^e ft%Vap ' ii|^^ed to public radio.^ This' 
subgroup is cdinpos^4 lollops: ^ ^; 

73 ^%^Qaiit Vjlio l^nav^^re oj^ a public radip . ■ ' 

, station h^^fi tv.^ilabXe in 'th^ area.^ , ■ \» 

^ 12 p^PQ^nt ^ho ^#p^rt they ha^ve never listened, : . - 

' • ^ * ■ '\ ' . " ' . 

When penetration of ;pubiXQ ^ av^^ei^sss i^ithin dempgraphic 

subgroups : is e^aJninaS^ tHat tJ^a ievel of awarfeTiess 

is higher among ^ ' ' ; ' . . 1 ^ ? ^ 

Males. . / ^ ' : > ' ' ' 

- ^XoUnger papple, ' . « - — ■ > " ■ \ ; ^ 

- ^ 'The bett^f^ #dUc^ted^ ^ 

^'-^White coii^^ hous#lioldS* r , . . ' 

Resid^nta 4 tnd 0, ^i^a^countieg , - \ . \ 

- Persons ^^nc?®^ ^^f or^^^PB contain FM radio, ^ ^ . , 

Awareness is- greatest in .tha Ao^i;he4stern. jp^giqn of the country, 
lowest in the south. - . 

• . . .. * . ■ . , ^- .s- ■ 

• . k ■ . . . " ■ * 
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Incidence of lig^ening'' to public radio is higher amongr ' 

■ • ■ . ■ _ ■ ' ^ ■ \ . - 

People ujid^^ 6s0 years ^of age, ■ - ' ^' \/ ' ' " ^ ■ 

- The barter %4u^^ted* ■ . . .- ^ j 

- Whlt^ ^^lla^ h©iiseholds* . . ^ 

= ' ■ - . ^ ' ^ ' ■ ^ - ' " • • : ■ 

' - .Resi4ent^ of A arid. B size countias. .■ , . / . 

Households QQAtAinirig .thr^e or more persons , \ ^ ■ • 
" ^ ' ■ ■ ^' ' ^ - . :^ , , 

Incidence of lig^erting is ^highest in; the 'northeastarn and western ' 
^^gions of the CQunt^y ^ lowest in "the^ south* ^Differential" inciddnces 
of awareness arid llrtening by^ region^ as ^ell as those byjcounty 
BxEBj probably 0-^^ ^asooiated vith the geographic distribu- 
.tion of public ^sil^^ stations ^ ' , . . 

■ Programming ^ , v , ^ _ / ■ . 

When people who %var *Jisten 'to public radio are asked why^ - 
major ^re^Bons relets to: ; ■ . ■ . 



PrograiiiiniJig in general - 35. percent j 
- Music pt^^graa^uning - 31 percent 
News/p,ubiic affairs - 20 percent 
T^IK p^oipajns - 12 per^rit 



EducatxoAAl prograjns 6 percent 
Absence of cdJMierciils - 7 percent 



When listeners ^x^e ^sked or\ a closed-end basis whether each of 
nine possible rfe^sojis for listening 'hel^ to explain their own 
use of the riiedlUJiis jnusit prograiOTiing the reason most fre- 
quently given affim^tiv.e respon^e^C 86. percent of listeners)^ 
Of those who say tji^y listen becau/e of pusiCs the raajority 
(54. percent) Indicate they listen ^ classical music (onlyg or 
Ih addition to oty\e3r types of music. \ multiple responses were 
permitted ) * \ - ' ^ = > . 
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A third or less of ever listeners express recognition of in- K 
dividual NPR programs j .the prpportiori aware ranges from 3 2 ^ 
percent of listeners for Folk Festival USA to '6. percent for 
Earplay i Thf relatively high level of recognition for Folk 
Festival USA may be caused by confiasion with commercial pro- 
grams bearing similar n^ies^. 

Most public .radio listeners 'exprass satisfaction .with their sta- 
tion -e prograinming^ Asked how satisfied they are "with what" 
is. available to listen to on public radio todays" 2 9 "percent 
report they^^are "very satis^ifed^" 5B percent ''somewhat satisfied 
M percent *^ot satisfied at all"; 11 , percent do not respond, 

.The program types which listeners most ■ ■often indicate they^ would 
like; to -hear more of on public 3padio are: • ^ . •_ 

- Music in general or^ of some: specific variety ' 
35 percent ' . _ ' , 

" , - NeWB/public affairs - 18 percent ' . . 

Talk - 14 percent ^ - = 

- Educational > 9 percent ' ' ^ ' ' " , — 

Public TV and Radio ^ : ' 

The greater the awareness, or viewing of public teleyision^ the 
greater 'the awareness of or listening^ tq^pub lie ■ radio ^ and vice 
versa* Most_ people who ever, listen to public radio also w'^atch 
public television,* Howevers 55/percent of the population has 
watched PTV without having ev^er listened to public radio, 

/ 
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' . " . ^ \ ' f \ ■ ■ .-. ■ ' \^ ■ . ' - ' ' • 

^ ■ Ij^Pfi-^wyeyiess , I Alour a fifth of tha adult popiilation ..re-- 
/f<prt^ havihg "heard/of " Matlonal P\iblic Rad To place this 

' #5^tlstic' in perspectives ^KPR was one. of seven ^networbs for. , 
v^l^icsh Pecognitibn. lev-els were obtained , \ Tlie folLomng percentag 
t*eGognition^ of the \rarious radio networks: ^. / 

■ • , CBS Radto Network - ^73 peircent . 

. ' . " • . , ^ -.-^^^ ■■ ' ^ ^ 

* NBC Radio Network - 72. percent^ , . ' 

*■ ■- * , " * ■ 

Mutual Broadcast ing Systeni, » 65 perGen-t 
^ A6c 'Contemporary Radio - HZ percerit . • 

' ^ ABS^ifnforwat Ion "Radio - 40 perceii^ . ' . 

^ National Publle Radio - 21 peraent 
■ ' ^ Mutual. VBjack Net^^ork 12 percent ^ / 

pe^T-Sons who report ^awarenass of th^elr local public radio . 
0t%tioi^5 peraeiit "State -they have heard of National Pubiic 
^It^^io^ Of those who are tinaware of a puhlia radio station in ^ 
th%iP ioGftlitys 17' percent indicate they hav^e heard of National 

Publto Radio Station Awareness ,, Aniong the adult popula- 
"ttW^f 27 percent are aware "of a public radio station in their - 
^b^s.* ■ This group is conipdse'd as follows : . ..^^ ■■ ^ ' 

^ 2 I 6% of the population are^^aware - unaided , That 

is, they respond posltiveLy wheii asked if ' ■ 

there is- a public radio station in the , 
area^^ and correctly identify" the atatlon 
oal 1 letter s 'and/or the frequency/ ' • 

^ S^'.BI.are a^ar^ aided, That Isj they respond ^ ' 
^ positively i^hen asked if they' have heard ^ 
' . .of station =CAM)CFM), / • ' 



^^Th^ question was a.s follows? ''Public radio stations do not 
h%^^ ^hj/ comnerc ial advertising and are soinetiiries considered to 
h% educational statiohs, We are particularly Interested'' in the 

,t^S.dio Stations that identify themselves with the National' 
^^^^Jic Radio Netwrk 5 known as NPRi . Arf there axiy such public- 
t^^di^ stations.^ iii yoiar area?, Do yo\j happ.en to 3<now *he station 

'letters or the T\umb€r on the dial of^ any of these, stations? 
. . -Wlist they 7^' 



The remaining 73 percent' of the populatiQ.n is unaware of a 
publiG radi* station; this include^.those unaware of an existing ^ 
station and those residing in areas without public radio pene- ^ 
tration. ^; / t • 

■ Factors Associated with Awareness t Table 1 provides demo- 
graphic profiles of persons who are a^are of a puBlic radio 
station in their area and of pepsons' who are not aware s making 
possible a comparison of the. composition of these ±wo population 
segments , ^ ^ " ' ■ 

Chart 1 shifts 'the focus from demographic prof ile s to ^enyt"rat^i^TF 
' of awareness within demographic subgroups. As indicated in 
. the chart 3 the level of awareness is highir among: " , 

Males. 

Younger people • ^ ^ , ' , 

^ - The better eduSatttA 

White collar households* ' ' ■ 

Residehts of A and B siie co^fties. ... 

Persons whose car or cars contain an FM radio. 

Awareness is greatest in the northeastern region of the qo.untry^ 
lowest in the south, a fact which- doubtless is closely related 
' to publib radio availability* 



"Prior to the interview ^ for each household in the original 
sarnplej as many as three PTV channels and three public radio 
stations CCPB qualified stations) were ascribed as available for 
receptlon^in the local area* . The television market area was 
used, to determine both viewing and listening boundaries. Pro-- 
cedures for predesignat ion of channels .and stations specified 
that 3 where doubt as to potential reception existed 5 a possible 
station be listed rather than none at all. Because of the un- 
certainty as to actual reach of public radio stations to the 
areas of residence of well over a thousand respondents inter- 
viewed 3 no estimate is offered here of the proportion of the 
population to whom public radio is not avallabies as distin- 
guished from those to whom it is avadlable bu^ who are unaware 
of it. - . / 



■ ... . Table i - ^ 

Demographic Characteristics hy Awareness of thSspublXQ Radio ^Station 



' C h arac t a r i g"t i ci' 

, Sex ' ' ■ ' ' \ 

Mala ' ■ " , 
. Female ■ 

18-21 
^ 22»29 

. , • 
.U5.-59 ^ 
60 or dkmv 

v-!}^4u£ation ^ . ' 

■Some H,Sp or less 
■■ H»S. graduatf 
Some cpllaga 
College grad--*- 

• • % * 
Oecupation of 
chief j^jige ear.ner 

White collar 
Hue collar 
Retired/not employed. 

Household income 

Under $10* 000 
SiOiOOO - 114,999 ' 
$15,000 ^ $19,999 
$20 5 000 or more 

Number^ of care - 



Hone 

.1 
2 

3 ©r more 

FM radio in carCg) 
T~Base'i "Pirso.ns 'riixh ca 

TM radioes) 
N.o FM radio (s) 



A^are^ 
(M=290^) 



U7% 
S3. 



9 
27 

30 
19 

IS. 



li- 
as 

25 



57 
25 

18 VS 



i 27 
21 
IS 
36 



12 
31+ 
42 

12 



69 

31 



Unaware 
(Ms777'^) 



9 

is 

28 
20 
25 



29 
38 
20 
13 



42 
33 
25 



35 
19 
19 
27 



11 

3e 

38 
13 



58 

42 



Cbaract_eH.5 tic 

' Hojne^Qwnershlp 

Own " V 

Rent' 

jjq_^_.of persons in HH 

1 ■■■ 

2 ^ 
3 

4 

5 or more 

./Presence of child 
' under 12 in HH 

Child 
No child 

Race^/gthnieity ^ , 

White 
Black 

Spanish/other 
County size * 
A 

B ^ . 

C 

D 



Ntfrtiieast 
Centiral 
South 
West 



Aware 
(N^2iO^ 



641 
36 



IS 
27 
22 
20 
16 



Unaware 



33 
81 



8? 
9 
3 



54 
^2S 
12 
6 



36 
36 
11 
16 



34 
66 



88 
9 
3 



34 
29 ^ 
22 
15 



21 
37 
30 
13 



^4!inus "no answers." Percentages may not add to 100 due to rounding, 
"^^Basesi Aware - 241^ unaware - 615'. ( ^'Mo answers'' have been omitted.) 

To be read: Of those who are aware of their public radio station, 9% are 18 to 21 years 
of age J of those who are unaware, 91 are 18 to 21 1 etc. 
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, ' : Chart 1 . 

Penetration of Awareness of the Public Radio Station in Selected Demographic Subgroups 



' Pemographic Subgroup 
Kale . , ; / ^ 



percentage Aware 



31% 
251. 



618 



13-29 

60. or over 



34% 
291 
.27% 
181 



2f9 
293 
201 
230 



Seine H*S* or lass 
H*S, graduate 
Sofne college 
Collega grad. + .' 



131 

27% 
3S% 
421 



244 
382 
223 
170 



Occupation of chief wafS earner: 

^ite collar 
Blue collar 

Retired/not fmployed ^ 



gHHMMMMMMMg 



35% 
221 
221 



452 
305 
22^ 



Under $lS,oao HH income 
$15 jO0O+ HH income 

FM radio in car(s) 
No FM radio in tar(s) 



27^ 
32^ 

321 
22^ 



447 
403 

52^ 
3 34 



1 or 2 person HH 
3+ person HH 



ffHHNRHRHtfMpffl 



2 5%- 



U84 
5-U2 



Child under 12 in HH 
No child under 12 



30% 
26% 



4 / d 

5 7 3 



White 

Black or other 



KWHHHRRRtfMHHHN 



28i 



377 
124 



A or B size county 
C or D size county 



©mm 



3 3% 
15% 



72 2 



Nortiheast region 

Central 

Soutrh 

West 



RHHH RR ftWtfMHK KR Htf^ 
FHRffHRKffHff^tfH 



3 9% 
27% 
13% 
32% 



259 
390 
262 
1^6 



To be read.: 31^ of males and 2S% of females ars aware of their public radio station j ets. 
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Public Radio Listening 

■ ' Listening .Levels , 
households ^ 



i 



Of the adult population in/ teiephons 



2 7% are aware of a public... 
radio .station in their 
area 5 .at least at the 
' recoghltiori level * 



Of the station7aware 5 



J 3ife ar'e Uriaware 5 including 
those who have no' 
public radlo^ available , 



5 6% report ever listening. 



Of the ever listeners 5 



^^% do not report ever 
listening. 



33% report listening last 

week 5 and 
24% report listening 

regularly * 



67% do not report listening 

last TOek, and 
76% do not report listening 

regularly . 



Chart 2 applies these 'data to the total population base 5 showing 
the segmentation of the population in terms of relationship to 
public radio. 



Factors Associated 



d yith Listening ,' Table 2 p 
ople who report ever listeni 



graphic profiles of people wno rep 
radio and of those who never listen 



rovides demo- 
tening to public 



Chart 3j shifts the orientation from composition of the listening 
and^nonlistening population segments to" penetration ^of listenings 
depicting the le^el of listening within d~e'rno~graphic subgroups 
of the populatioh. The incldenqe of listening is higfier for ^ 
those persons who: ' ' ^ * ' 

Are under 60 years of age. 

Are better educated. ' ^ ' 1 

Belon^^ to a white collar household* 

Belong to a household containing 3 or moT&i'^ .' <• 
persons . 

Reside in an A or B sise county. , ' ' - 

The incidence of listening is highest in the . northeastern and 
western regions of the country 5 lowest in the south, 
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' , Chart 2 
Public Radio Awareness and Listaning 



Relation^ to" Public' Radip 



PerGent.ag^ of_ A.du It _ Population 



Past-week, regular. 
listeners 




3% 


Past-wee^^ 
listeners 




Past=wa©Kj but not 
. regulA^j listeners V 

Ever listeners 5/^ but 

not past -week *^ 




21 




Ever 




10% 




listeners 
15% ■. 


Sf atiori'^awara 

nonlis^sners ever ^ 




121 






f \ 




c 






Unaware of public 










" radio station 




731 






(or none available) 












1 






i 



station- 
aware 
27% 

X 



Sration- 
unaware 
7 3% 



lase: 10S7 
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^ . ' , ' , Table 2 

Demographic Characteristics of Listeners ^nd 



Nonlist^ners to Public Radio 



Hale 

m ' V . 

18-21 . 
22-29 

SO or over* 

H.S, graduate 
Som© coiiege 
college gr^ad.^ 

*OQOupation of 

. SilkOagl earner- 

^^ite cQl'lar 
BlUf collar 
Retired/not arnployed 

Ho^eh^djnc^ 

Under $10,000 
510,000 - 11^,999 

SZOjOOO'- or more 

Mumba^o^^ca^ - 

Mom 

1 

2 

';3 or more 

>M^di| in car(s) 

rBasai Persons With car)'^^^ 



■ Ever 



53 



r. 

2S « 
11 



■■H.jyo rn radioes: 



11 

35 
24 
30 



59 
1^ 



21 
24 

J/ 



13 
32 

12 



18 
32 



Never 
Listeners 



5& 



9^ 
19 
28 
19 
25* 



CharaGterigtic 
Home ownership 



Own 
Rent 



26 . 
3S 
21 
14 . 



^3 . 

21 



34 

19 
28 



11 
38 
38 
13 



6 0 



No. .of per sons in HH 

1 

2 
3 

S or ^more 

Presence of child 
under 12 in HH ^ 

Child 

No child. " 

RaceVethniQity 

White 
Black 

Spanish/ other 

County _gige 

<<" ■ 
A • ^- ' 

^ B 
C 
D 

Regian ^ . 

Northeast'^ 
Central ' ^ . 
.^Soyth ' ^ 

West 



Listeners 



621 
'3 8 



13 
25 
24 . 
22 
17 



Never^ 
Liiten®^s 



. 19% 
31 



16 
33 
18 
16 
17 



42 


34 


58 


66 


\ 




86 


88 


10 


9 


3 




55 


36 


27 


29 


ii 


23/ 




¥ 




A 


37 


y 2 3 


35 


/ ^7 


9 


/ 27 


19 


13 



■^^Hinys ''no answers." 
f^H^SBSi Lisreners - 132, 



pntai^s may not add to lOq due to rounding, 
^onlisreners 7 25.'- ('JNo arist^rs" have been omitteii.) 



To be re^d- Of tho'se who report ever jlsrenlng to puolic'" radio , 3% are 13 to 21 ygars 
of ag€| those who^.n@var %Ls%^n , 9^ are 1^3 "to 21,; eti.'' 
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Incidence of PubXlc Radio Listaning Ih Selected Demographic Groups 



Demographic Group 
Male 

Female ' 



1S»29 

60 or over 

Some H*S* or less 

S . graduate 
^Some college 
College ^'grad 



Qccupation of ehief wage garner: 

v/hite, collar 
Blu&g collar ' ^ ^. 
Setired/not "einployed 



linderL $ 15 , 00 0 HH income 
■315 5 0^0+ HH incdma ^ 



rM r#dio in carCs) 
■No.'F.M radio in carCs) 



1 or 2 parson HH 
3+ person HH 



Child under 12 in KH 
No child under 1^ 

'.Vhite 

Slack or, other 



\ 



Percentage Ever Liitaning 





"- - - - 








^ 618 


.181 ■ 


299 


i 6 % ' 


9 Q 1 

£ 3 J 




4 y '1 


81 


230 


71 


9 U. U 

i *T H 


m% ■ 


382 




£ 4 ^ 


28% 


17Q 


2 0% 


US 2 


13% 


301^ 




9 9 Q 
£ 4 3 


15%^ 






H U J ' 


171 


""5 2T 


13% 


334 


121 


484 


18% 




181 


372 


141 


673 


15% 


B7J 



17% 



124 



A or B size county^ : BBmiig^ 18% 722 

C or D sdze county I^OT ^ . ' 9% 34 5 

northeast region ^ ^^m^OT 22% 269 

Central " B^OTH - 141 390 

South , m ' 61 26 2 

West ' raSHfflMi 21% 146 

V. . . - J ■ 

To be ■read;* 17% ot males = and or females ever listen to their Dublic radio station ; etc. 
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Reasons for Listening Unarded , People who^ t^eport ever 
listening to public radio were asked", -'Why do you listen to 
the public radio station?" The following sunimarizes their 
responses. (Note that multiple responses were permitted,) 

One or more rgasons related to prograjn types 

other" "than" music T ^ " ' . 36 % 

News/public affairs * ' 20 

Talk ' 12 ^ 

Educational - ' ' ^ 6 ' 

Other specific programs ' k 

PrQgrainming. in general , ^. 3 5% 

One or more reasons related to muslo programjning 31^ 




^ Music' - unspecified " » 12 

Classical music 9 
Good music - 8, . ' 

Other specific types of music "3 

No ^conmercials n ; . 7% ^ 

^ Other reasons - ^ 6% ' 

- No --Special T_eason _ ' " 18%. t 

No answer ' ' - 1% ' . 

Base . ' " \. , ^ (^62) * ^ 

Among specif ic pragram types 5 muiic programining in gen^palj 
or some type of music programmin^-j is the most frequently ci^ed 
reason for listening to public radio; it is ^mentioned by ^31 , 
percent of listeners News/publioLaf fairs is the runner-ups ^ 
with 20' percent* Responses categorized as -'programm'ing ip 
general 5 mentioned by 35 percent of listeners 3 include . statfe,-. 
ments concerning program quality 5 variety 5 enjoyment,, unav^^J^a^ 
bility on other stations 5 etc. ' \ . 

Red. none for Listening - Aided . As k follow-up to tlj@ open- 
end question on reasons for listening to public - radio 5 evfi^. 
^listeners were asked: "I am going to read a list of ,rt^sons 
why % person migiit listen to public radio. For each pne 5 please 
tell me whether it h^lps describe why you listerit" Nine possible 
reasons for listening -^were giveni Ghart 4 shows the proportions, 
of listeners who indicate that each reason ■helps de'lcribe their 
motivation for listening, ' ^r-- --^ 

■ ' ^ • ' ■ ■ V 

As in ^ response to the earlier 5 open-end question , most "liste,ne^s 
cite,, iiiUs ie programming as their reason for tuning^ ih'^ to public ^ 
radio. The 139 persons who stated that music progfrainming was .a 
factor were asked ^ follow-up question- " ''You said you" lis^ten 
to public radio to hear music programming,. ^ What type of .music 
*do ,you listen to?" The responses dls^tribute ^as follows:, 
(Multiple responses are permitted , ) ' ^ 



■ ■ , • ■ ^ Chart. 4 Y 

Reascns that Listemrs Consider Hilpful in Describing Why They Listen 

to Public Radio 



Reason 



Percentage o£ Lietensrs 



Muiic programming 



8S% 



To hear specific pragrams 



72% 



News prograimning 



publiC' affairs programj^iing 



58% 



601 



Education or ' instruot ional 
projramniing . 



601 



• Prefer the programm.ini- on pubi'ic 
radio -to ^that whioh is availf 
able on the Gommercial stations 



51% 



Np advertising conunerGials 



521 



To hear a specif ic person 



■5 1% 



Arts progranunLng 



None of the above or 
no answer / 



21 



Base: jgj people who ever listen to public radio. 



16 



4 



9 ■ 




i '■ 



■ • - ; ■ ■ /^^ v- 

- . Top-fe+O " 2 7 percent 

Jaza - IH percent 

Middle-of-tfie-road ^ 12 percent 

Co^tpy^ and western - 10 percent 
t 

Ppojressive 8 percent ^ 

- Other specif ic/types. of music - 11 percent 

- Music in general - 16 percent 



The 116 listenei^s who imdicated that they listen to hear specific 
prograins vrere as^gd * "You said you listen to public radio to , 
hear^ specj.f ic prog^ms , Which particular programs^ would they 
be " what- are the nairies of. those programs?*' The responses may 
be cateigorlzed^ as fQllows.: (Multiple responses are .permitted. ) 



News^'public affairs - 29- percent 
Classical niusic 14 percent \ 
Other specific ^types of- music - 1^1 percent 
Talk - 9 percent^ 

g percent 
Music in general » 7 percent 



MPE program! 



Miscellaneous progranis 5 including sports ^ 
.education, drajiiaj religious programming ^ 
etc. - f24^ percent 



Mo response - 30 per-cent 



Overalls -2 8 percan-t of th,ese listeners mention -at 'least one 
music program-j and 52 percent some other type of 'prograinjning 3 
eKcluding music and NPR programs. 
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PubliQ Radio ProgpaiJijAina ^ > '3 

Prog^ainihiiig sppntarieou th^ motivation^ for listening 

to- public 'radio* In ^dQiti^^f th^^ igsu% of progr'ajTming was 
explicitiy vmfBVt^^d to ih tri# su^^vey .in the} content of aware- 
ne-ss NPR progi^ayninirig knd list%Air^g to, such' pMgranis 3 satis-, 
faction with publla ^edt^ p^^gr^Jiimir^l 5 and progn^B that ^ 
listeners would like to hav^ br^^4G^#t in greater .or lesser 
quantity, ^^^^ , ' . . 

NPR Programs . All ^aspOTd^nts ^ir^ asK#d whather ^ they ^ 
..--have heard of m^oh of'* nin^ netvorK prograjns before , 

The followin;g sumjiiarl^e^ ttis ib^iden^e of recognition among . . 
the general populatiQ^p thoj^^ of^^ public radio sjationj. 

and public radio listeb%^S . \ \^ 







Public Radio 


Public' Radio 


Program 




■gtitiw;^awjr£ 


Listener's 


Paul Harvey News 


SSI 


70% ' 


72% 


CBS Mys.-f^ry Theater 


SI 


66 


74 


Metropolitan Opera Broa^oas-ts K 


61 . 


70 


Folk Festival USA; 


19 


27 


32 


All Things Considered 




20 


28 


The. -Wop4'd -ToniahX-^^^^^^ 


', 12 


19 ' 


19 


Options in Education ' " '^ 








Voices in the Wind • 


1 


• 12 


16 / 


Earplay 


2 




/ ' 6 


Base 


(1067? 


(290) 


(162) 



Awareness of all progt^^JiiS 5 ihclu4irig MPR progt^ajns 5 tends to be 
higher among those a public t^adio station in their 

area .than among the $mh%vs^% popul^-CiDn^ ^arid higter yet among 
people who listen to public t^aii^* Mon^thelesSs Folk Festival USA 
the NPR prograin with th^ Iiighest a^^t^eness level s^is recognized 
by only a third of public redlo ^li0V^h^vB\ Moreover^ the re- 
latively high level pf ^acog^^it^on fDir Fg^K^^Fes Hval USA may ■ 
resu^iTt from confusion ^tth ^oMi^j^ciel pi^ograJng "that are similarly 
titled* Only one Gomiri%i>aial h^t^^^fk progrOTj The World Tonight ^ 
generates less awareness tji^n tha Vm^t racoghlzed NPR . programs' 3 
even among public fadlo li^teh^i^s^*^.^ 

/■" ^ ' - 

r 

J 



r 



People who indio^tad m^P^nesB of these programs were asked- 
if they have my%P %i0Vmn^^ to them.. The following percentagps 
of prograni-av^a,i^^ putiic ,radio listeners report ever listening: 

- Paul^Ca^v^y News - 9 3 percent of 117 public radio " " 
liBtrnKk^^ iyitid at^^" aware of the 'program 

- ^. CBS Mystery Theater - 81 percent of 12 0 . 

Metrap^olit^ji Op%r^a Broadcasts = 73 percent of 114 

- Folk Festival USA - 75 percent of 52 ^ - 

■ — i 

All Thlrigs Cohside^ed 67 percent of 46/ 

These ^bases, p^rt i^ulat^ly for the two NPR programs ^ -are small, 
Even smaller hkB&0 arm available ^ for the remaining prograjns ^ . 
.^nd the data shouid. be treated with caution: 2 3 of 28 persons ^ 
aware of Opti'o^e ^ji^E.dUGa^tlon . report halving listened, to ' it\ 10 
of 26 report lis terming to Voices in the Wind ^ and S of 9 to 
' Earplay > " ' - 

^ ' • / 

Satisfaction y Jith Programming . The bulk of listeners to 
public radio ai^S'^^S^gTl^f^r^'somew^ satisf led^^ with public radio 
programming. They vet^^.^^Ked: -'How satisfied are you with what 
is available to Idgteri to on publio radio these days would 
_You_ sfy, you are very satisfied ^ somewhat satisfied 5 or not 
s a 1 1 sTi e H^^a t^^^l:r?^^^^^ ^ Thk i r^^OTr^^ers^^^ ±strtfeu4^-a^-fott 

Very satis|fied - 29 percent 

Somewhat satisfied 56 percent 

Not satisfied - 4 percent 

No answer ^ II percent 

/ ■ 

Program Q^anyl ty » Listeners were , asked, "What kinds of 
programs' would" you Itke to hea.r more of on public radio?-^ This 
was followed by^ **Wia,t Kinds of programs would you like to hear 
less of on public r^dio?*^ , \ ^' ^ 

Overall 5 3 5 percent of listeners ask forbore music 3 some naming 
more than one type of music, and 48 percei^t^ ask for one or more 
other types of prpgt^4Mii^g * Nine percent inaicate that there 
is no need for mor^ of any program .type , and 19 percent of lis- 
'teners di4j.ot respond to the question. ' . ' 



M6re programming of the . following types is requested: 
Music - 3 5 percenf 

- — ^ 'Music in ^general , 13 perceiit ■ ^ 

Specific types of music^not elsewhere 
olassified - 12 percent 

Classical music - 11 percent 

— Good mtisio 3 , percent 

News/public affairs - 18, percent 

Talk 14 percent - . . j / 

- Educational prograins - 9 percent ^ / 

Misaellaneous prog ramining 3 including sports 5 
religion,^ drama 5 etc, 5 each requested vjith 
insufficient frequency to report separately - 
^19 percent. ^ ■ T 

On the other hand ^ 17 percent ""of ^listeners want less musicj and 
30 percent want less bf some other type of programming, Fifteen 
percent do not want a reduction in any program type-j and ^2 
percent of lietenerB did not respond to the question, 

-^e-s^ -pr o gr ammin g of the ^ following types is requjBted:^ _ 

Music 17 percent 

Nonclassical music - 12 percent 

■ Classical music ^ S percent 

- Talk -^S percent \ 

f News/public affairs - 7 percent 

Misaellaneous prograiiiming - 15 percent 

Soine of the comments classified as "miscellaneous" are in fact 
not program types but quality* For exaniplep a listener might 
say he wants less "dtfll" or "stupid" or "loud" programs ^ or 
less low-quality prdg'ranis of a particular type rather than a 
smaller total quantity of that type. • , 
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.gV%4t#r the awareness or vli^lng of public televisions the 
^Pe0-X%^ tji^ ^^areness of or listening to pub lio radio ^ and vice 
y0f0m.^. /Sy^im is an unsurprLsing finding in light of the similarity 
in d^itiQ>gf#phlGS- of ax^are persoris and users of^^each niediiim g anrd in 
li|bt^f the siinilaritF in geographic distriiution of public radio 
anS stations. Tahle 3 details th€ Interrelatiorisjiips in aware- 
%ad vieVHng/listeriing' ' , - 

The following^ taile seginaiits the population in ternis of aware» ^ 
■.T\^@& usege of both JUedia. , . - 

' '' r Perceiit of 

^ ' ' ' Aduly Population 

A^a^e 'of both- PTV aiid public radio ^ , 26% 

A^^^e of PTV only . ; . ^ 65 

Jiw0i^B of pubLic radio, only ' ' . 1 . 

tlA^^^st'S ^of both ' ^ ■ ^8 

Ev^i^ Usar of both PTV and public radio 13% / • ^ 

Ev^r user of PTV, only, ^' : 55 

. usar of public* radio only " ^ ^ 2 

';rf<?jiUs%r of both ' ^ 3D ^ ^ 

■ Base ^ ^ Ci049) 

Mofet p^^pl^ wlio listea to public radio also watch' PTV^ but 
t^/h41a^^j^V%r' listening to pullic radio, i , 
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Intarrelationships in Awareness and- Usag of Public Radio-and Public Television 



Level of Awareness .Qg Usage 

* '■ 

kyiBLvm^ of public ^radid .unaided • 
Aware aided / • - 

Unaware of pyblie ^radia 



Aware 

3% 
2S = 
71 



Unaware 
PTV 

-I 

10^ 
90 



Percentage of Subgroup 



Viewer PTV 

29 : 

6? 



Ever 
Viewer 

2% 

73 . 



Never 
V iewer 

1% 
17 

83 



.Past^week ""and regular listener 
Past-week j not regular ' listener 
Ever, not past-week . listener 
.Never listener 



Base 



2% 

3 

11. 
8^ 



(959) 



3% 



3 
93 



(90) 



3% 

14 
80 



(S04) 



2%.. 
3 

11, 
iS 



(206) 



II 

1 
S" 

9 3 



(339) 



Aware of'^PTV 
Unaware of PTV 



Aware 
Public 

RadiQ_ 

97% 
3 



Unaware 

Public 

Radio 

89% 
11 



Listener 
public 
Radio, _ 

... 96% 
4 



Never 
Listener 

91% 
9 



Past-week viewer of PTV 
Ever, ndt past-week viewer 
Never viewer 



60% 

20 

21 



44% 

20 

37 



65% 
20^ 
IB. 



45% 

20 

36 



Base 



(284) 



(76S) 



(158) 



(891) 



Percentages may not add to 100 due to rounding, 



To be read: Of those who are aware of their PTV channel, 31 are also aware of their 
^ public radio station unaided, 2 61 are aware aided, and 71% are unaware 
of their public radio station i of those unaware of their PTV channel, 
'10% are aware of their public radio station aided; etc. 




Appendix a,\: 

METHO'DOLOGf' 



"j: Sample Design . , ' . 

.:The findlrigs . of this study apply/tq adults 5 iS years of agei\ 
OP older, residing in telephone households Cands in .th,e case 
of public television f indings 5 residing. in telephone and tele- 
vision households) in the continental' United States* 

Because of the importance of telephone households not listed* 
in current^ telephone directorieSj the sample used for this 
study was -a replicated random sample of telephone numbers . 
based on random-digit dialing/ 

At least three attempts were made 5 in various time periodS s 'to 
reach each. telephone numfcer in the predesignated sample . _ When 
a household was contacted 5 . at least four attempts were made to 
interview the person who wa^ randomly selected from among all 
adults living in the househo^id . Additional efforts were^made 
by specially trained personnel to convert initial refusals 
into interviews* Of the predesignated sample 5 50 percent were 
found to be household residences. Interviews were completed 
in 70 percent of the households * " . _ ^ " — 

Interview Procedures ' / ' 



Interviewing was conducted during January and February 19 7 8 
from the ^W^tfieldj New Jersey 5 offices of Statistical Research 
InCi. by higfily trained and closely supervised interyiewers . 
.;Each interviewer received tutored .instruction 5 extensive prac- 
tice and drills and the experience of several practiqe inter- 
views. Interviewers were monitored by supervisory personnel 
via speqial equipment which is used solely for training and 
supervisory purposes. =^ 

Variability of Results 

All. survey results ape subject to variations' or uncertainties 
that are a function taf^ CD the fact that a particular sample , 
was selected and (2), the methods and procedures adopted for 
the survey and the manner in which they were carried out , 



23 



00 



= ■" Sampling -erron ^ onmr of- /theytwo ma.j o.i?: sources , of . variabil-^- 
ity.s IS the difference between the survey result obtained with 
the samplei aGtually usedg and the result that' would be ■obtained 
by... an,.§=t tempted complete survey of the population^ Gonducted In 
the same manner iand with the same careV " " ' " ' ' ^ " 

In a survey based on a probabilfity sample , such as was .used in 
this-vstudy 5 the. risks .pr ,.probabi^^ of sampling error of 

various sizes can be calculated in terW' of "^^stand^ . 
-Tabae_A-l provides standard^ rerrqrs t^ apply to proportions . 
'Of pebple who responded in a particular manner to questibns" in 
this study 3 /given' the s^ampl^ base,/. Jf all adults residing 'in 
.telephohe households vCand in the tfase of public television ..^ 
■ findings 3 residing in telephone and television households.) in= 
the continental United States were asked precisely the same 
question in. preQlsely the same manner as was the sample g the 
probability , is 95 percent that the proportion giving a parti = 
cular response would equal the sample proportion plus or minus 
two standard errors, ■ ■ ^ 

Notisam^ling . error cannot be' measured as precisely ^ but can 
only be estimated, through methodological research studies or on 
the basis of judgments ' Sources of nonsampling error include 
exclusion of nontelephone households from the sampling: f rame j ■ 
failure to obtain response from all predesignated sample member 
.possible response error on the part of respondents^ interviewer 
■variability 3 'coding and processing errors, - . / 

These possible sources of error and efforts to minimize them^ 
as well as other methodological aspects of this study^ are 
discussed in more detail in the* fourth report of this series. 
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imi OF STANmD MfiOiS OF A PROFORIION FOR VARTING SUHPIE SUES 



50 100 150 aoo m m iso 400 »o joo m m m M/ m 

Mm ^ 3 . t 12 2 ,2 Z 1 t 1 1 1 . 1 1 

I5/8S .. 5 4 3 3,^ 2 2 2 \ I I I I .1 1 I t 

aii/8o V i ' 3 3 3 J ? ? 1 r' r . I , 7; 2,1 

: 25/75 4, 4 3 3 3 2 2 I ? Z I I 

6 5 4 3 3 3 1 2 2 2 I 2 2 2 I 



35/65 ? 5 4 3 J 3 12 I ' T r ,1 a 2 2 

40/60 V 7 5 4 3 3 3 3 I ? ? 2 1 2 '2 'v 



45/55 ? 5 4 4 3 3 3 2 I 2 I I 2 ,2 2 

50 7 5 4 4 3,3 3 3 I 2 2 2 2 2 7 



Si 



NOPORTION 



20/80 

2sm 



50/70 



45/55 



0. 
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. TAIli A-1 , 
(CQNIIKUI01 



]m mumm mim^ a p«flpoBtjoN m mum umi mi ■ ■ 

100 850 ' 900 : 950) 11)00 1050 IISO' 'lISO 1200 1150 1300 135D ' UOO 1<^0 1500 



5/95 ,1 1 11 1 1 1 1 1 < \ ' ' i ' 

1li/90 1 1 1 1 11 1 1 t < < 1 ' ^ . ^ 

15/65 1 1 : 1 t .1 t; 1' 1 t' » ' ' ' ' ^ ^ 

I 1 1/* 1 1 1 1 1 1 . ^ 5 '1 ' ^ 

I \ 1 1 1 .1 11 ;i 111, 1 ,1 

a I " 2 1 1 1 1 '1 11 1 1 ' J ^' 

V V 2 i 1^ 1 1 1 i 1 1 ' V ' 



35/65 Z 
40/60 



2 T; 2^ a I t ' f 1 1 1; 1 111 1 

2 i I I I 2 2,1 1 11 1 ' ' 1 



1 1 



APPEND rx B ' - , ■ _ 
COPY OF OUESTIONNAIRE 



34 



27 



ERIC 



r. 



Ill* 



VI. 



- ■ mmt PUBLIC TELEVISION AND RADIO STUDYi JANUARY 197,8 

POSTED IfitRQOUCTION . > 

GOOD tVEHlM' (MORNlNG/AmRNQON), THIS IS MRS, ANN CARTER* ^ I 'M 
CALLING YOU LONG DISTANCI IN CONNECTION WITH A SPECIAL STUDY ON . 
TELiVI S ION AND RADIO* * BUT FIRST LET ME VERIPY. IS THIS AREA CODE ' 
AND THE NUMlfR ^_ _ - IN (Stat a) ? 



AND THi NUMBER 



- — IN 

"W^r' as vsault and r0diaP QgpT§dt numhmr. 



II , THAN^QU , CAN YOU TELL Mi FLEASE HOW MANY TELiVISION SETS YOU HAVE 
IN YOUR HQMI? 



Onm QT HQTm^^R^QQTd ^ of TV- 8 in 
s Wi^ Qpaae an CM aaT*d 
. i Qontinua w%th 



IIA, AND HOW MANY SAIUM DO YOU HAVE IN YOUR HOME? 



rone QV Morm^^RsgQTd # of Tadiosg ^Qn%^^TQtm%nats and 

- . ■ fattowmd by t€t%€T "Bi " record pesut"^ 

in UN spaas an CHM aapd ' aa /^SOS, " ^ 

I aantinus with Q*III * \ *^ 



NOW* I NEED TO SELECT ONE PERSON IN YOUR HOME TO INTERVIEW ABOUT ifts OR' 
Her TiLEVISION VIEWIJ^S and radio LISTENINGr IN jpROp TO SELECT THIS 
PiRSON I FIRST MEED TO KNOW HOW MANY PIRSONS 18/YEARt OF AGE OR QVER , 
ARE CURRENTLY LIVING IN.JOUR HOME?, i i iDOIS THA'^ INCLUDi YOURSELF?;. - 
EntBT numbsr an CER .aaTdj in t^tat- i^^* (f nan&^^tMrminatm' and 
r&aoTd "SOA^ as rsautt . . V 



IV, COULD YOU TELL ME HOW MANY OF THESE ARE MAMS? 
: ]in aatumn hsadsd "H'a" an pRB aard. . \. 



Riaard numbgr - a f M '^a 



THEN THERE IS (are) _ FEMALE (s) AGE IS OR OVER? R^^^pd numbeT .. 

afi F'a in Qatwnn haadea "F'a-' an CRR aard.- . ■ 

Chsak Mnddm numbsp abav^ numbar af'mat^sCif malB aa^d) qp numbmr af 
famalaa (if fsmala aapd}^ in. ^aMpar^ant astsptap . Bsatian .ta dstBrkinw 
pa^oan ta ba .intapviawad^ ■ ^ . . 

THANK YOU VERY MUCHi THE PERSON I NEED TO TNTERVIEW IS ■ / ! " 
If paraan an talaphpnai go to Q,l an qumatiannaipa [(ar QT^T^^ 
vadia anty) . QthaTwisa aantinua yitft*i..|S HE CsHE) AVAILABLE NOW ^J__ 
THAT I MIGHT SPEAK WITH HIM (her)?- ; ' ^^ 

TEB^^R^intraduaa pu^pasa af aatt and ga ia Q^.l an quastionnaira 

(qp QtlS^^ if Padia anly), 
UQ ~'-^APPanga aatthaak via Qt VIA . ' . 



FEMALE I ^ WHAT WOULD BE A CONVENIENT TIME IN THE MORN ING OR 
AFTERNOON THAT I MIGHT CALL BACK TO'TtPEAK WITH HER?-^FOR 
WHOM SHOULD I ASK? famala unavailwt^ duri-ng day ^ -Btata, 
WE WILL TRY .TO REACH; HER ^OME EVENING? Reaapd"Tvaninff" 
.in aatlbaak aaation* 

MALE - WHAT WOULD BE A CONVENIENT TIME THAT I MIGHT CAUL TO 
C^LETE THE INTERVIii^ WITH HIM? FOR WHOM SHOULD I ASK? 

Raaapd ^.J. ttmij day^ data and nama an CRE card. 



VII, GOOD EVENING (MORNINQ/aFTERNOON) . THIS i/mRS,^ANN CARTER, MAY I 
SPEAK WITH MR./M!5fi/MRS. PLEASE? THANK YOU i 

IF RESPO^DE^T COMES TO PSONE, COiltlNUE yiTE Q^VIII, ^ 

IF RESFOtlDENT IS NOT AVAILASLEs ASK Q.VIA,. * ^ ^ 



VI 11. MRi/MISS/MRS« 



I'm calling you long DISTANCE IN CONNECTION 



WITH A SPECIAL STUDY ON TELEVISION AND RADIO, 
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J# ACULTS 















PROJECT^JIOf PUBLIC TI^ISIOH . 
AND ^ADIO STUDY? mum WB • 

1, PtRST COULS YQU TILL Hi# PLlAii* WHAT e«ANNiLi YQU CAN HieilVi QN "VQUR TELfV!Sl(3N SiT? «3R« 
sireti* CM, JJ, 3ti£.' ANB WHAT AlOUT THI CHANNiLi IfT^EiN'W ANO SJ — TH| UHF CHANNiLS WNICH, 
. iP ANy, gp Tl^iSt CHANNfLS CAH YQU RiCilVE? 



2i IS ffli^f A PuaLis TiUfviiiOH 08 iDUCATiQNAU TiLivrsroN sTATroN IN your' area? 



2A, 



WHAT CHANNIL^ IS THAT? 



Mdaawd all ahmnnmlM mmntiafttd 



ACeOftDINa TO QUR INFQRMATrQN* THE FUlLfC 
TiUiVlilON STATIOn(S) in YquR area iStAgE) 
CHANNiuCS^ HAVf YQU iVER HEARS QF 

eHAHHfL^f) ^7 ; ^ ^ 

liMtad an CSS sajtd, Ssi pssMsd Msript, 



UQT^ QAiLl TV OR 

_eiTY. or Q Big IN 



— mi — 

CRAHNELi 
AIDED. 



AW4r# . . . 



3* HAVE YQU EVfiR WATCHtg ANY RROdRAMS QN - ^ ^Ei 1—4*^ 3.4 

^ CHANNEL / THi jUiUlC' TELiVlSiON ' KQ...,...,| 



fj;^^p ta Q, ? 



^. THINKING AfiQUT A TfPj_CX\^ iiViN-OAY WEEK* iN^LUDINS *iATUROAY AND SUNDAY* AIOOT HOW 
t..HUCH TiMf SO YOU iPiND WATCHING FUELIC TiLiVI S I ON . . . . WOULB YOU SAY THAT iHh TYPICAL 
WflK YQUi « i ' . 



OQN'T watch at ALL' ...... ^ . C 3 

YQU WATCH LESS THAN AN HOUR PlR WlEK - ^ ^ C ) 
OR YOU WATdK ilOUT AN HOUR OR .MqRI PiR WEEK*. ^....C ) 



3. ^TH^NKIN(l abqut usX iNeLusiNa satursay and iunbay. assut how much Tif»i did. you 

^ SPEND WATeniNS PUILIC TiUiVlS IQN . . WOULD YQU SAY THAT YOU , 



didn't WAieH AT ALL^ ^ ■ ^ : ^ 


■ . .£ 




YQU WATCHED LISS THAN AN HOUR 


, .C 




OR YQU WATCHED ASQUf AN HOUR OR MQR^. . . - . ^ » 
DOM*T iQiCW. , . 




) Ask 


...... .C 





PAST WlIK 
NOHVtZWiS. . . 



CAN YQU TILL .Hf. PLEASE* WHAT PRQGRA^IS 
YQU WATCHiO ON PUBLle TgL'ivrgfQN 



s 
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7. m THlRl ANY eHlUSlN UNDift 12 mm OF AGE 
LfVfNil IH YOUR HQMi? ^ 

8. ; 

9. 



.10. 



Linm iM YOUR HOMI? 

Q§ -mtY (sots H|/iHi) iHii WATCH PROSRAMl 
ON CHANNiL 7 













CAMNQT RIS. 








SK* 


,C 3 


) 3 i-J5 



WHAT PROeaAMS DO THiY (DQfS Hl/sHi) 
WATCH ON eHANNiL ? 



IF Wl THINK OF PUlLie TlLlVlilQN^AS CHANNEL . <A CHANNIl) , WHIRE THERl ARi NO gfiM^fRCIALl 

WNA? ifYauM yRtisM^ PUlLia TlLSVlSloH SBTAINS JTi FUNDI J^g M^Q^' - ' 

fi^kt) WHfMi ILii do TH^Hj^ PUILIC TiLEVlilQN OBTAINS ITS FUNDI PQR QPIRATISN^ 



PUiLie TiLEVlilQN STATIONS (LlKi CHANNfL §QB^TIHii JAKJ ApPJALl 

ON THE Airt FOR FINANglAL SUPPQRT PROH THEIR VIEWERS, HAVE YOU EVfR 
SiEN OR HiARB* ON f/* AN APPEAL FOR FUNDS TO SUPPORT THi PUlLie 
TELEVISION STATION? ' * 



HQ. . 



12. HOW BO YOU FfiL ABOUT A FUlLIC TELEVISION STATION ApPiALINS* ON ' 
- SUPPORT?.. ..^r^^<^- HAW ILSE BO YOU FliL ABOUT ON-THi-AlR APPIALI 



ON THE AIR* FOR FUNDI FOB ITS 



4*^ if ^T7 shsnngt it nsmad in 3. lA #r IJ 



t AM eaiNd TO RiAD YOU A SiRIfi QF STATlKfNTS WHI^H PiQPLi NAVl USEO TO DlSCRlli PUBLIC 
Tltr/?i ON JuNoiftllSlNa APPfils, please till he whither YQU STRONOLYjaR^^^ AORM SOMfWHAT. 
OR DO NOT ASRii AT ALL WITH lACH rfATiMENT* #fgrst«f if 









AyAi4 

io.HimAT 


AT ALL 






Ai IN OEHi^L* PEOPLE HAVE Limi OiJECTlON TO ' 
FUND-RAISINQ APPEALS QN PUSlIC TELiViSION 




, , , .1. . . . . 


3. . . ; . 






S. RiauESTS FOR HONEY ON V/ ARE IHPORTANT IF 

PUBLIC TELEVISION. IS TO SURVIVE ^ - i....^ 

Ci eAMPAlGNi ON TV TQ^ RAISi FUNDS FOR PUILIC 
TELiViSION ARE ENJOY ASLI 




, , . . 2 




, .i 








, . ; . .3. . . . . 

- - - 3 . . i . . 






Of IF PUBLIC TiLEVlilQN IS HAVINa TROUBLE. 

SUPPORTINO ITSELF, IT CAN T BE VERY GOOD.^..^^-^ 




. . , , 2 


. .i 




E. APPEALS FOR HONEY MAKE PEOPLE UNCOHFORTABlE 
lECAUSS THIY don't FEEL IN A POSITION TO MAKi 
CONT^ilUTIONi TO PUBLIC TELIVIS ION ■ ■ - ^ * ^ - - 




, . ..2. , . . . 


3 






Wt PEQPLi SOHETlMiS AVOID 'WATOHING PUILIC TELSVlSiON 
SiQAUSi THIY DON T WANT TO Ei ASKID FOR HONEY-.. 




. , , .2 


. . . , » 3 


. .9 




G. PUILIC TlLEVlilON SHOULD 31 SUPPORTEB TP'^'flLLy 

SY.THi GOVERNMENT AND SHOULD NOT REQUIRE DONATIONS'- 




1. . . , . 







14, NOW THAT YOU HAVl dlVEN YOUR REACTION TO SQMI ^TATIHINTS ABOUT FUND-RA^ 

vnii wfiUI D LIKE TO ADO ABOUT HOW YOU PFRSONALLY FElL ABOUT RA S NQ rUNDS rOR PUBLIC TELiViSION 
Q^T^f l^^Jl^i^SsiT pJsSS? HOW iCsi DO YOU FilL ABOUT RAiSINa FUHDS FOR PUSLIC TiLiVIilQN 



THERE ANYTHING 
TELSVISION 



ON TV? 
ON TV? 



IS CONSIDERINS. QN ONI HAND, fNE PURPOSE OF TitlVISfD APPEALS FOR FUNDS TO SUPPORT 
PUBLIC TV AND* ON THE QTHlR HAND. PiOPLE S OBJECTIONS TO THiM. 00 YQU AORIE 
ORDiSAGREE THAT THlSi APPiALS ARE A FAIR PRICE TO PAY FOR THE PROSRAMHINS ON 
PUBLIC TELiViSION? 



AS^S , ^ . , , 1 

□K ; . . .i 




MmHi SfATfONS IfiQASCAST nAQtQ NlTWORK ?nQQUm IN ADBITION TQ THilR OWN LaeAi.= PROSaAMHlNS, . 

wOULa YQU FUAiE TILL Mi WHlTHlfl fOU HAVt HgARfi QF |ACH QF THIifi RAfllO NfTHQSKi iiFQRI, , . 



M4 



9\ 11 : I^A^ Qfi 









si 


m 








■ s 






^> 


AiC iNFORfttTtON miQ-- • 


. • < t • . L 


1 


3 












1, 




...... L 


. 1 














Ci 


NATIONAL ^UBLI€ ^AfilS < 


i 




J 












0. 


WJTUAL lUCS NETWQR^^ . * 


>..... 1 


t 


3 












ii 


Ni£ RA5I0 HiTWaRK^ ^ ............ 


..... i 


2 


3 








p 






Aie eSNTl^PQRARY RASIO^s ^ < < • ^ • • 


. . . , ; L 


t 


3 


■ 










a. 


mjTUAL SftaAfl^STINS SYITa^. t . . . 


L 


t 


3 










Ha><# WQUUS you PLEAii TILL Mi WHETHER fQU HAVE 






QF THEIE 


RA^ Is 


NtTWORK 


^RaqRAm 


.» 










\ mx%n art 




vrgiL Lir^mu tar 












m 






HQ 








A. 


eas -fffsTiHy TOEftTRi ^ - 


1, 


% 


3 


I 


1 


3 






ii 


^LK FiSTIVAL UiA* ............. ^ 


..... 1 


% 


3 


I 


1 


3 






€. 


ALL THIHai €3HiIQiREa.^ ^ ^.^.^ ^ 


..... 1 


I 


3 


L 


i 


3 








PAUI, HARVIY NlHi* * i . * 


..... 1 ■ 


I 


3 


1 


i 








B . 


QFTICNS tN iiUCATlQN* ^ * * * 




% 


3 






3 








MSTHCPaLlTAH aPlHA iROAQ^iTI^ .^ 


..... 1 


t 


3 


I 


1 


3 




1 




VgieiS !H THi 'iiJiNO...*-.-. 


..... 1 


t 


3 




^ 1 


3 






H* 


THi WQRya TgNIOHT** 


..... 1 


t 


3 




1 


3 






I. : 


_iAR^y^ . • . . . * 


..... 1 


I 


3 




1 


3 





IS. 



(A9k fsr tmsh ana ^jy«r«d in I.J^J HAVg YQU iVlH Lli'raHia T3 



vis. FUSLIC RASIQ STaTIQHI PQ NOT HAVi ANY eoHME^CIAL ASVlRTtSINS AND ARf ieMSTtHgl COMSIDiRtfl TO 

ii au^flQNAL STATiQHS. v*E ARi PARTieULARLV (NTlMiSTia \h THE PmUC HMlQ iTA^TIOHS THAT 

IBEHTlFY THE^ISELVii WITH THE MATiaNAL PUiLje RASJQ NiTWQRK* mQm AS N^?-R. ARE THERE ANY lU^H 

FUILU RABiO iTATl^Ni iH YpUR AREA? 

YU...... ...... ..1^^4*4^.15 " ■ ^ ) > 

SOK.^T seiQW, 3 < *V 3^** 33s%^s^4#( skip is 34. 

20. DO YQU HAPPCH TO KNQW THE iTAftaN eAULr-LiTTifii OR THE NUHIER ON THE DIAL OF ANY QF THiii 



STATiOHSY 



fj**^ WHAT ARE ^^Titg;^^? 



Undwarv. ....... 1 

Msna 4y€^l. ... .3 



2QA, ACTIJALUYp THi CALL LSmas OF TOE ^UILIC ^ADIO STATrON(i) 
RiCElVffl [N THIS AREA AiloerATHS W[rH N-P'R ARi ^gS— 
f f i J n f _ g gsr_j_^ HAVE YQU HEARD OP CtHAT mTIQN/ 
THIIE STATIONS) 7 



20B. HAVE YOU |ViR LliTi?^S3 TO (THAT ITAT 
STATlOHi)? 



Ofj^NY OP ^iiS 



ri3. n ...... 



' J j lists $3 If 



31 



ERIC 



20C. lavi YQu;LiSTlHffl Tg (™.t mTigN/AWY-c^-THiii;":: 

STAflQWSJ f» mi MST 7 3Am 
20D , Ml YOU USUAUY A ^l^yUft' Ui STi^lia (THAT , 



.,,1 



r Art (lafNd TO SIAD A LIST miOMi A PlHieN HfSHT UiflN TG FUlLie. ^AB[§, 
PUAii TILL Hi WHim^ IT HlL^i Dlle^lIS-^HY VOU USTEN, i.^ss irmr^^nf at 





A, 


'T9 hear sFieiFtc pwaSA^i^*^ v''^ 






' 8, 


MQ AflVlRTISINa eOPWlM^lALI-*^-^--**'****^**^''^*^*-* 








^RiPl^ THi PriQSMA#iMfHg aff fublw radeq tq that which 

U AVAIL^LI QN THi eQ^iHiHClAU iTATtQNS-;- V* ' ' " 


93 




D. 


ARTS FRQSRAHHlHSr. * . * . ...... * . . 






i. 


PmLlQ AF?A|HS PROe^flfilNa* ^ 


as 




F. 


HIHi PRQSaAHHINa- ^ 


....... OS 




a. 


aSUCATie^l eft (NiTHUCTISNAt ?RQ@HAf^fH§- * * • ^ * - • ^ * • * - 


....... ^1 




c, 


T§ HEAfl A iPiCIFte PIMISN - . ^ | * ^ 

uQm. * . * * . i . . .J . . . . 

8QH*T iofgw. . ; 


....... afWajii 

..id = 

.ii ^ 



III 



22A. 



YOU lAlB YQy LllTiN T9 ^UlLle ;^AQ[g TQ HiAS SFWiFle PRQSRAHS. WHJOH 
PAaTlCULAft PSggHA/li WQULD WY 11 WHAT ARg THi N AMI 1 OF THQii PRgG^AMi? 




21, YQU SAtS YQU LiiTIH TQ sUSLie |ABlg TO HiAfi .HUSfC PWGRAHHINO, , WHAT 
TYPl/OF .MUi[e 00 /gu Uf STEN TP? . ^ _ _ 



2. HOW SATlSFIiB ARi YgU WITH WHAT IS AVAlLAiUi TO LliTiN 
TO ON PUBLIC RAOIQ THfii OAYi '^QULS YgU iAf YOU AMI 



VERY SATiiFt^*..,.....! 
id^gWHAT SATlSFliD OR.. 2 
NOT lATtiFiia AT ALL' "3 



24. WHAT KINDS QF pRgORA^li WQULfl YQU LIKE TO HUR ^1551 OF ON PUBLIC SAfljO? 



2S» WHAT KINDS OF P^gsRAiiS WaUUfl YQU lIkE TO HiAR Llll OP QH PUlLfe RAOiO? 

_ Q ■ _ 



26* HAVi YOU iViS HEARS AHi PUSLIC SASIQ STATIQN ASK ITS 
LISTIHEBS* ON THi ACR* TO OONT^lSUTi PUHM FOR ITS 
SUP^ORf? 



:fO., .2 



27. HAVi YOU iVlH liEHAiKES iY^ANV PUlUlC ^AQfO STATION TO 
eaHTRtiUTl FUNDI FO^ ITS SUPPqaT, ilTHiM 3Y HAiL Qft 
tfl.AHY WAY OTHER THAN ON. THE AIR? 



2Sr SOME PUaWie RABiO STATlONi BO APPiAL. QN FHE MR, FOR 

\ AM fiOJNG TO ^EAD YOU A IIRI 
' ^ ? radio' FUNO-RAlilNG APPiALi. 
DO NOT AGRfi AT AUt'WiTH lACH 



THilR Li 



IS OF STATlHiNTi WHICH PiOPLi HAVi tfSiD TO OISCRISE THIii 



THIii PUBLIC 
T* OR 



ALL 



TO 



IN GlHiRAL, I 
FUNB-RAUINS 



APPIALS 



HAVE LiTTLi OSJECTlQN TO 
PUILIC 



RAOIO^ 



RiOUilTi FOR HONiY ON PUlLlC RA&IS ARE 
IMPORTANT- IF pylUIC RADIO IS TO. gURVIVE 



GAHPA 



ON AIR TO RAISE FUNOS ?0R . 



e; RADIO Afti iNyoYAaLi' 



iF PUBLIC RADI^ I $ HAVING TROUBLE 

iUpPORfiNG iTliL?* I u can't 3E VERY SOOD-^^- 

APPEALS FOR MONlY .MAKE PiOPLS 'UNGOMFOflTAlUi 

lECAUSi THiY SON T pIIL (N A aoSlTION TO 

HAKE OONTRISIjTIONS TO PUlLlC RAD (0 ^ « ^ 

PfOPLf- SOHETlMii AVOID LISTHNINO TO PUSLIC 
RADIO. EECAUSi THEY DOn'T WANT TO il ASKED FOR 



e RADIO IHQULD IE SUPPORTED TQTALLy BY 
AND iHOUiJ NOT ^iOUlRi OONAnONi- 



, . . .J. 



29. fONSIDERINa. ON ONi HANS. THE PURPOSE OF iROADOAST APpgALS 
FOR FU.NOS TO SUPPORT FUILIO 3AS^ ANB> ON THi QTHiR HAND 



S OBJECTIONS TO THE.M> 00 YOU AGREI OR OlSAGRlI THAT 
THESE- APPEALS ARE A FAIR PRfCi TO PAY FOR THE PRdGRA.MfllNG 
ON PUBLIC RADIO?.. . ' 



D 



50. IF YdU CONTRiauTiO FUNDS TO A PUBLIC RADIO STATION OR TO 
A PUBLIC TELiViSlON STATION. WQUU YQU CONSIDER THAT TO 
3E YOUR CONTRIBUTION TO- PUBLIC IRQADCASTINO.. OR WOULD 
YOU FliL YOU IHQUIJ CONTRIBUTE iEPARATELY TO 'lACH? 



ONS -DNT^iBUTlOH TO 
?ur^IZ BRQADCA3TING. , ,1 



33 



0 



TOAHK.YOU* I HAVE ONLY A FfW REHAIHING aUgSTlONS WHICH ARl SfRiCTLY FfR PURPOSfS OP 
CWSSiPtCATIQH, » , ,HQW MANY ?lSSQflS, INCLUDING, 



CHiLJREN AND RQQmM. ARl dyflRENTLY Livma IN 
YOUR HQ^f,,..SOil THAT INCUUDi YOUftSELF? 



^K. . . . .9 



WHAT WAS THI l^ST QflAflE YQU ATTlNDiD 
IN iCHQOL? 



AND YOUR AM iS? ntatasary, road 

WHAT IS yqUr aeeupATWN — the nature 
gp your work? •' 

IN what industry do YQU WORK? 



ARi YQU tHi CHIIP WAQg EARNIR IN 
YQUR HOUSiHOU? 

WHAT li YOUR RELATIONSHIP TO THE 
CHIEF WASE iARNER? 

WHAT IS THS OCCUPATION QP THE 
CHIEF WAG I IARNER? 

Ih WHAT INDUSTRy DOiS Ht/SHE WORK? 



HOW MANY CARS, IF ANY. ARE THERE 
IN YOUR HOUSEHSLS? 



SMS SCH. ..... .1 

H.S. GBAB, , . , . , ,3 



OTS^^ _J . 7 



19=21. . . 
21*29 . . . 



. . 3 

= ,1* 



YSS ...... 1 

(Skip ts /i: 



HQ .... r . 2 



50^, ; . 

SK/NA. 



3K. . , .9 

(Skip *g 



YOUR CAR EQUIPPED WITH AN ?H 
^ADIQ? 

HOW MANY OF YOUR CARS, IF ANY. 
ARE EQUIPPiD WITH AN FM RASIQ? 

DO YQU OWN QR RiNT YOUR HOi^i? 



IS YOUR TELiPHONE NUi^ilR LISTED 

IN THE CURRiNT TiLiPHONE aiRECTQRY? 



.1--Asli M 



OWN. 



m 



J 



IS THAT BECAUSi YQU HAVE RlQlFiTLY 
MOVED OR DO YOU HAVE AN UNLISTED 
NUHSiR? 



UHLIiTSD. 



WOULD YQU BEICRIIE YOUR RACIAL 
OR ETHNIC iACKGROUND AS i 



HAVE YQU iVlR MADE A DONATtON TQ 
PUBLIC TlLiVrirpN. EltHiS in RiSPQNSE 
TO A TlLiVlSlD APPEAL. ,MAIL. QR SOME 

L ?" 



OTHER KINO OP APPiAL? 



WHITE- ■ ■ 
at^CK' ' ' 



. .1 

..I 



SPANISH- ' 
ORIENTAL' 



3TH 



AND WHAT AiOUT PUBLIC SAD 10? NAVE 
YQU EVi8 MADI A DONATION TO PUILIC 
RADIO? 



WOULD YOU iSTlMATl THE TOTAL 
iNCQME OF ALL Pi.^SQNS IN YOUR HOMf 
TO all 



irroER IS ,aoQ. ..... .1 

I I .OOQ-3 i ,100. . . .2 

110 .300-31^ j30g, . . .3 

111 ,300-511 ,330, , , . li 



i21 i 300-32^ ,10a .... 3 

121,300-129,300 i 

130 ,300 OK JVSS. . . .7 
^K/)tA, .... .3 



SEX OF RESPONDENT.' 



MALS. . , 



"SKALI, 



. .2 



THANK YQU. YOUR CQQPiSATiaN HAS iSiN VERY HELPFUL. 
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